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Driving sales of Astral by 250%



Tubs and Chop Sticks



A Real Ambassador

• Barbara’s story packaged and 
circulated to all media contacts

• Interviews offered
• Samples sent
• Barbara given some media training
• An organic approach relying 100% on 

the story
• NO digital spend. NO influencer spend. 

NO advertising



OMG! The Results

• 50 plus items of branded coverage
• Mix of traditional and digital media - from GBN to Tik Tok
• Total reach of 1.4 billion



Record Breaking 
Sales for Astral

• Within one-week sales rose by 150%
• By week 4 sales had increased by 250%
• Stock ran out in a number of Amazon warehouses



What Did We Learn? 

• Women admire older women
• Real people make the best ambassadors
• Creativity is about joining up the dots - tubs and 

chopsticks
• Invest in media training - our messaging score was 5 star



Driving Sales 
of Bimuno 
Through Sleep



About Bimuno

• A prebiotic
• Helps with digestive health - bloating, 

constipation, IBS and more
• Invented by the University of Reading 



The Dr Michael Mosley effect 

• In The Truth About Sleep documentary 
- Dr Mosley tried Bimuno and it 
worked for him

• Sales surged
• Was it a one-off wonder? 



What Could We Do Next?  

• Pay Dr Mosley to become an 
ambassador?

• Use his endorsement in 
national TV advertising?

• Repackage the messaging and 
create a new ad campaign?

• Amplify further through PR?

OR…. 



Real World Evidence 

• We conducted a study of 1,050 Bimuno users
• Working with UK doctors and sleep experts we 

developed a comprehensive survey
• Research conducted over 3 months
• Results showed that almost 70% of respondents 

noted an improvement in their sleep (eureka!!)  



Eyes Wide Open 

• We published the results in a medical journal
• We produced press releases for HCP and 

consumer media
• We secured organic coverage including 

national press
• We generated 30 items of coverage with a 

reach of 2 million  



Sales Impact

• Bimuno sales continued to surge
• We reached a wide consumer audience - sleep impacts everyone 



What Did We Learn? 

• You can build on great endorsement
• Real World Evidence carries a lot of weight 
• You don’t need to spend on advertising to 

get your message across
• You need confidence in your product to 

deliver 
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